Ethical Trade Fact-Finding Process 

                                                            Call for Information 
Background

The Pacific Institute is currently conducting a research to investigate issues around credibility and accountability of ethical trade and labelling, and is looking for studies, reports or articles containing information relating to ethical trade. 

The research is a part of the Ethical Trade Fact Finding Process established in 2008 in response to concerns raised by consumer organizations about inaccurate or false claims associated with ethical trade and labeling. While such concerns have led the International Organization for Standardization (ISO) to consider a new international standard for ethical trade, it has become evident that more factual information is needed to determine whether moving into standardization could have significant benefits in the area of ethical trade. 

The Institute's role is to conduct independent research and clarify the nature and extent of inaccurate or false ethical trade claims and the problems such claims present for consumers. (More information on the Ethical Trade Fact Finding Process can be found at:

http://inni.pacinst.org/inni/inni_online_update_15.htm#fairtrade)
As a part of our research, we are conducting an extensive literature review on ethical claims, and would like to ask individuals and organizations to share information on the following topics:
The quantity and quality of ethical claims 
· The quantity, variety and quality of 'ethical claims' over time and in both developing and developed countries?

· The quantity, variety and quality of claims within a particular sector (e.g. forestry, paper products, agriculture) in more detail?

· The factors that most affect the quantity, variety or quality of 'ethical claims'? 

Consumer confidence in relation to ethical claims 

· Consumer confidence in relation to ethical claims over time?

· Factors that most affect consumer confidence about ethical claims?

· Any evidence of differences in consumer confidence in relation to different types of claims, or claims in different sectors?

· Any evidence of correlations between the level of confidence in claims and factors related to the quantity, variety or quality of claims? 

· Any data available from 'southern' countries?

Consumer responses based on confidence in ethical claims
· The extent to which consumers are interested in ethical claims in the first place?

· The factors that are most important in determining whether consumers take account of ethical claims when making their purchasing decisions?

· Consumers reaction to different ethical claims?

· The relationship between a loss of confidence in a given scheme (e.g. resulting from critical media coverage) and a related change in purchasing of products labeled under that scheme, labeled under other related schemes, and/or for ethical schemes more generally?

· Correlation between consumer confidence in an ethical claim and uptake of products carrying such a claim?

· Any evidence that consumer decision-making is changing over time?

· Any data available from 'southern' countries?

If you know can share any information related to the topic above, please email Mari Morikawa: Morikawa@pacinst.org 

